
Barrio del Carmen district came into being in the 
17th century, part of the initial expansion of the 

city of Murcia. In the second half of the 19th century, 
the deployment of the railway boosted the develop-
ment of industry in the area, leading to commercial 
growth. Although trade has evolved over time in Barrio 
del Carmen, it has been able to maintain this tradition 
and indeed some of the oldest businesses in the city of 
Murcia can still be found in the district.

Known popularly as El Barrio, over recent centuries the 
entire district has been renowned for its artistic heritage 
and economic activity.

Over 400 stores represented mostly by two associations: 
the Barrio del Carmen Traders’ Association and the 
Association of Carmelite Traders. Along with Murcia Town 
Council, both associations promote the revitalisation of 
traditional trade through the MUAC project. These 400 
establishments make Barrio del Carmen one of the most 
important commercial areas in the city of Murcia.

Streets full of life and tradition, where residents all know 
each other and professional traders strive to offer quality 
for money, making sure this living heart in the city of 
Murcia remains as important as ever. 
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Dynamic, diverse, familiar and professional, the different 
shops and services in Barrio del Carmen combine 
tradition and expertise. And talking of tradition, visitors 
should make sure to enjoy traditional meatloaf, a recipe 
which is renowned in Murcia and beyond.

There is also a Market Square on Calle Alameda Capuchi-
nos, where you’ll find fresh, seasonal produce with maxi-
mum quality assurance and hygienic control. Barrio del 
Carmen is a commercial district in all senses

.  

Market Square
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